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atements as that term is defined in the United
Act of 1995. Words such as 'may’, 'should’,
ect', 'anticipate’, 'intend', 'potential’, ‘'goal’,
r expressions may identify forward-looking

- nts are not guarantees of future performance.
Actual results may differ materially from the forward-looking statements as a result of a

number of risks and uncertainties, many of which are outside the Group's control.

Richemont does not undertake to update, nor does it have any obligation to provide
updates of or to revise, any forward-looking statements.
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Jncertain Environment

CER Quarterly Reported Sales Trend
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+29% to € 4 214m

+37% vs +23%

ting leverage  +41%to € 1 075m

m Limited increase in net profit reflecting non recurrence
of one-off gain +10% to € 709m

m Consistent cash flow from operations +1% to € 606m
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ding Middle East and Russia
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H1-12 Sales =€ 1 718m
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H1-12 Sales = € 602m
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Arpels and the Specialist

H1-12 Sales = € 380m
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le-digit rate
iIng comps

ing good sell-out leading to sound

Retail €2 083 m (49% of Group Sales) Wholesale €2 131 m (51% of Group Sales)
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